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For Better 

Photography 

The beautiful results, consistently obtained by 
the use of either Dupont regular or 
panchromatic negative, are rarely 
equalled and never excelled. 



THE DUPONT TRADE MARK 
HAS NEVER BEEN PLACED ON AN 
INFERIOR PRODUCT 


Dupont-Pathe Film M£g. Corp. 

35 West 45th Street, New York 

Smith and Aller, Inc. 

1056 North Cahuenga Ave. GRanite 6669 

Hollywood, Calif. 
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Reliable Advertisers 


■« « 



Advertisers in the 


iifl fi i American Cinematog* 
rapher are reliable. In their 
respective lines, they repre* 
sent the strongest firms in the 
world. They have built up 
their reputations by fair deal* 
ing. & They give service. 
They, like their products, are 
dependable. 

He who deals with those whom the 
American Cinematographer is proud 
to number among its family of ad¬ 
vertisers, does business with the 
world’s best. 















By Herford Tynes 
Cowling, A. S. C.* 


Film Care in 

the Tropics 




Amateur Cinematography 





















By J. I. ' 






Cleaning Liquids for 
Motion Picture Film 


By J. I. Crabtree 
and H. C. Carlton 


Effects of Various Formulae 
for Cleaning and Moisten¬ 
ing Cited in Last Number 






/ n (7anierafornia . . . 

and News Notes of the Month 












Vfie HITS 

are made with 

Bell & Howell 
Cameras 

/T\F all the requisites of professional picture mak- 
'Liing,^PRECISION is the greatest. No chance 

hundreds of thousands of dollars. 

BELL & HOWELL Cameras are precision in¬ 
struments. Their reliability has been proved in 
over twenty^ years o£ picture making by leading 

Famous Players-Lasky, Paramount, Metro-Gold- 
wyn-Mayer, Associated First National, De Mille, 
Universal, Vitaphone,Warner Brothers, Fox, Kino- 
grams, International and many other leaders rely 
on Bell & Howell Cameras to impress the fullest 
photographic meaning of their trade names upon 
the theatre-going public. 

Complete information on the Bell & Howell 
Cameras shown here will be mailed upon request. 

BELL & HOWELL CO. 

1805 Larchmont Avenue, Chicago, Illinois 
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Eighteen AMERICAN CIN 

EMATOGRAPHER J„„., 1927 

Setting the pace 
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Roy Davidge 



6701 SANTA MONICA BLVD. 
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PROJECTION^Conducted by Earl J. Denison 


Projection in 

Foreign Houses 






The Editor of “Better Theaters”—Exhibitor’s Herald 

RECOMMENDS 
THREE PROJECTORS 


International Projector Corp. 

90 GOLD STREET NEW YORK, N. Y. 


Cameras Invade Alaska for Refrigerators Used to Keep 

Klondike Gold Rush Picture Film on Desert Location 

:he Chilkoot Refrigerators had to be imported into the Mojave 


af ’98,” Metro-Goldwyn-Maye 


Metro-Goldwyn-Maye 



Lon Chaney Stars in Film 

Made by Amateur Methods 





Read the 

American 

Cinematographer 

for Constructive 
and Profitable 
Projection Policies 













CLASSIFIED 

ADVERTISING 


S bb SL 0 “KJ ? r^sssnia 


TB@SHBB8gsra 

CI ~;W k *T-' *» r.s.r ... ....: 


! 

‘■vpis~~ss?ss=j 

WILART camera, latest mod^omplete with tTTpod and ca^7n e 

- 




roB sSS~£~€T%HS 














































Preordained 


"— the final result of the motion picture 
on the screen was preordained from the 
day that Edison got his first sample of 
Eastman film.”* 

That was in 1889. And today the 
film that made motion pictures practical 
is the film that makes the most of the 
cinematographer’s art and carries all the 
quality through to the screen—Eastman 
Film. 


*Page 209, “A Million and One 
Nights, the History of the Motion 
Picture”—by Terry Ramsaye. 


EASTMAN KODAK COMPANY 

ROCHESTER, N. Y. 
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LOYALTY PROGRESS ART 














